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Creative Brand Guidelines

Introduction
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Welcome to Wolters Kluwer's
Brand Book. This document
provides a robust set of creative
ouldelines.

The following pages will guide you through our core brand elements (such as logo,
typeface & color) and will provide general rules for applying these elements across a
variety of media types.

This Brand Book was made exclusively for designers working on Wolters Kluwer assets.
't Is shared at the request of the involved Wolters Kluwer marketing and communications
teams. All contents of this Brand Book are copyright protected.

© 2022 Wolters Kluwer N.V. and/or its subsidiaries. All rights reserved
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Brand Vision

Transtformation
needs design

Our design work plays a critical role In
showing our company's transformation,
In bringing across who we are today
and where we are headed In the future.
Our creative brand guidelines provide
us with a rich foundation that i1s simple
enough to be flexible, and powerful
enough to push the perception of
Wolters Kluwer forward.
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Design Basics
Kejelo

Our logo was created In 2005, marking
the start of our journey as a software
company. It stands for a company that
IS constantly on the move. We anticipate
the needs and aspirations of our
customers, who are always at the core
of our thinking (the red in the wheel).
't's abstract, and the pixels trigger our
Imaginations.
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Primary logo

The wheel + the wordmark

IS our primary logo. It Is at

Its most powerful on a plain
white or black background.

t may also be placed on a
packground with a light grey or

dark grey hue.




Logo variations

DESIgn BaSICS These alternative variations of

. P N the logo can be used If It's not

L O gO V- - b .: - s & Wolters Kluwer possible to apply the primary
% '@ 1 ’® _ logo.
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Greyscale & monochrome logo
These greyscale and
monochrome versions of the

Y
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- l l 0g0 can be used If It's not
W WO ters K uwer nossible to use the full color

version.
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Design Basics

Kejelo
Application
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Design Basics

Kejelo

<), Wolters Kluwer

¢'® Wolters Kluwer

The logo can be placed on top of
a plain black and white or on a
light or dark shade of grey. Don't

place the logo on top of other
colors.

DO's & don'ts

lters Kluwer

ﬂ'® Wolters Kluwer ﬂ‘ Wolters Kluwer

f the logo Is placed on an image,
It should be calm, with a neutral
nue, and have sufficient contrast.

Don't place the logo on top of a
OUSY Image.

<), Wolters Kluwer

®

<). Wolters Kluwer

Always place the logo
horizontally, left aligned. Don't
place the logo on an angle or
vertical. One exception to this

would be on the spine of a print
publication.




Design Basics

Color

RGB - the three primary colors that form
the basis of all digital screen-based colors.
They're also our core brand colors. For us,
these colors represent our digital focus,
the essential quality of our products and
solutions, and the simplicity of how we
deliver information. Together with black
and white, we use these colors to bring our
messages to life.

HEX
#ES202E

RGB
229 [ 32 | 46

CMYK
0/95/80/0

Pantone
185

HEX
H85BC20

RGB
133 [/ 188 [ 32

CMYK
55/0/100/0

Pantone
368

HEX
#O07ACS

RGB
0/122 /195

CMYK
100/34/0/2

Pantone
3005

HEX
#000000

RGB
0/0/0

CMYK
40 /30 / 30 / 100

Pantone
Process black

HEX
HFFFFFF

RGB
255 [ 255 [ 255

CMYK
0/0/0/0

Pantone



Design Basics Blues Greens
Color
Shades

HEX #003D62 HEX #005C92 HEX #007AC3 HEX #409BD2 HEX #A6DOEA HEX #374FOE HEX #648D18 HEX #85BC20 HEX #A4CD58 HEX #D4E8B1
RGBO / 61/ 98 RGB O / 92 / 146 RGB O / 122 / 195 RGB 64 [ 155 / 210 RGB 166 / 208 [ 234 RGB55 /79 / 14 RGB 100 / 141 / 24 RGB 133 / 188 / 32 RGB 164 / 205 / 88 RGB 212 / 232 [ 177
CMYK100 /73 /36 [ 26 CMYK93 /60 /18 / 4 CMYK 84 [ 44 [0/ 0 CMYK71/26/3/0 CMYK39 /7 /4]0 CMYK 75 / 44 [ 100 [ 46 CMYK 66 / 24 /100 / 8 CMYKS5/0/100/0 CMYK&44/0/77]/0 CMYK22/0/39/0

(

)
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Reds

HEX #731017 HEX #AC1823 HEX #E5202E
RGB115 /16 [/ 23 RGB172 [/ 24 | 35 RGB 229 / 32 / 46
CMYK 32 /100 / 85 ] 47 CMYK21/100/ 87/ 15 CMYKO/95/80/0
Color shades

Color shades have a functional
purpose In our design scheme. The
shades can be used for UX purposes
In digital products and complex data
visualization.

HEX #F29097
RGB 242 [ 144 [ 151
CMYKO /54 /28 /0

HEX #FAD2D5
RGB 250 / 210 / 213
CMYKO/24/10/0

Neutrals

HEX $#191919 HEX #474747 HEX #939393
RGB25/ 25/ 25 RGB71 /71 /N RGB 147 [ 147 [ 147
CMYK 77/ 67 ] 61/ 83 CMYK 64 [ 54 [/ 51/ 52 CMYK 43 /34 /34 /13

Background colors

We use neutral background colors
(Neutrals) to let the core colors shine
and allow the content to be the focus
point.

HEX #DADADA
RGB 218 / 218 / 218
CMYK17/12/13/0

HEX #EDEDED
RGB 237 [ 237 [ 237
CMYK8 /5/7]0



Design Basics

- register now Webinar

Tuesday, April 7
Wednesday, April 8
Thursday, April 9

Lt Product
Application Nem
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Donut chart Bar chart O000000O0O0O
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Color application Color in:

There are many ways that you can - Typographic composition
apply color to your design. We're - Photography

going for simplicity and impact. See - Charts

this example where color Is used - Data visualization

In a data visualization to create
- meaning and draw attention to the
( — ) main message of the graphic.



Design Basics

Color

DO's & don'ts

®

Vivimus®

Fath
' . _:: .r __ﬂ_;
e i3 Gravipa orna congue
; solicitudin et aliquet
non, faucibus id dui.
Nulla massa.

ﬁ.WﬂIter:-; Kluwer

. ——— — @
Willyou Willyou Vivimus

Gravipa orna congue

join the join the

non, faucibus id dui,
Mulla massa.

next wave? *

Illustrations Buttons and lines Backgrounds
Only use the Wolters Kluwer Use the Wolters Kluwer primary Use neutral colors (black, white,
brand colors. blue for buttons and the primary greys) as background color. Avoid

colors for lines. Avold color
shades for buttons and lines.

other colors for backgrounds.

Vivimus®
Gravipa orna congue
solicitudin et aliquet

non, faucibus id dui.
Mulla massa.

& Wolters ¥lawer




Design Basics

Typograpny

Typography has been a fundamental

Flra Sans
medium for sharing knowledge for

o
Fentgnes, and It still 1s today. Whether F I ra Sa n S
N print or on screen, good typography
IS legible and pleasant to the eye. Our o
typographical tools and principles F I ra Sa nS
have been developed to meet these o
requirements, regardless of medium or F a Sa s
device. Ir n

Typeface
-lra Sans Is our typeface. It I1s a human Istic sans-serif

font family that was co-created by a group of renowned
type designers including digital font expert and
designer Erik Spiekermann. It 1s designed for the digital
era, yet also suitable for print.

(=)

Fira Sans
Fira Sans

Fira Sans
Fira Sans




DESign Basics There are 4 different weights

, , which we use to create hierarchy
Fira Sans Light

Typograpny ABCDEFGHIIKLMNOPQRSTUVWXYZ
. abcdefghijklmnopqgrstuvwxyz
Four weights 0123456789

Fira Sans Regular

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
abcdefghijklmnopqrstuvwxyz
0123456789

Fira Sans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Fira Sans Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

(=)



Design Basics

Typography hello  ©igw!  Teld oou

Global language o . 4
Jy)aa npuBeT  Xin chao

—AHHd 0SJg

N\




Design Basics

Typograpny
Glyphs

(=)

artificial

flourish




Design Basics

Typograpny
Fallback fonts

If Fira Sans Is not available In
your language (e.g. Chinese
and Japanese) or in the
medium you are creating
with, these fallback fonts can
be used as alternatives:

Helvetica Neue
ABCDEFGHIUJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Helvetica
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Roboto
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

1234567890



Design Basics

Typograpny
Color & call to
action

(=)

Explore -

White

Black

Blue I1s used to signal calls to

action. This 1s an excep

1on to the

rule that type is either

white.
Explore -

Explore =

nlack or
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Color & image S .

Use white ﬂ
text on d rk Ve
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Design Basics

Typograpny
Hierarchy

Identifier
Fira Sans Medium

Headline
Fira Sans Light

Leading: 1.

Intro text
Fira Sans Regular

Leading: 1.5

Body text headline
Fira Sans Bold

Leading: 1.5

Body text
Fira Sans Regular
Leading: 1.5

Call To Action
Fira Sans Regular

Colour; #O0TACS
Leading: 1.5

- ldentifier

Big Title

This 1s an intro text and the size
Is 1/4 of the headline.

This is a body text headline
This 1s body text. Ped mi, que eos sita pra volut vero everum
ipsanimagnis que atem qui non pa cuptassi duciis aut volupta

tquasperrum non corepud aerferferum labore consequo
omnisquam, ilitasita solluptatur?

This is a body text headline

This is body text. Ped mi, que eos sita pra volut vero everum
Ipsanimagnis que atem qui non pa cuptassi duciis aut volupta
tquasperrum non corepud aerferferum labore consequo

omnisquam, ilitasita solluptatur?

= Read more

Identifier

Big Title

Big Title

Subtitle

Title
Subtitle

ldentifier
Title

Size difference or weight
difference are a great way to
create hierarchy.



Design Basics DO'S & d O n 'tS
Typograpny

@ .
Title Better

S btitle | technology.
bettersesas S8

resu lta::;:*::: -
ERERLEREO
;:unntti O

Globalization
In transition

ldentifier o
Title

IN TRANSITION

<. Wolters Kluwer <. Wolters Kluwer

Use black or white for text. Don't When using type on top of an Use ‘Sentence case’ for text. Avold
use colored text. Image, make sure the contrast IS Title Case’ or CAPS.
sufficient.



Design Basics

The grid . The grid The colored grid lines: The grid .
Colored grid lines 21N Colored Colored grid lines

- make the grid visible

® We use grid lines to to organize and create grl d l,l n es .
Jierarchy in content. The grid lines can be any + create hierarchy We use grid lines to to organize and create
of our primary colors, and black or white. 5 I . : T : ;
Salildianie b mn by define white space in our hierarchy in content. The grid lines can be any
_dE’S'g”5 of our primary colors, and black or white.
+ Is a shorthand for the logo

ﬂ'. Wolters Kluwer -,:3 Wolters Kluwer ﬂ Wolters Kluwer

Our grid system is developed to organize
and create hierarchy in our communication. e o rani
t's a clean, uncluttered structure which sridfines
defines space. Anticipating today's and
tomorrow’s needs, the system can be

applied to any medium or application.

& The grid
® Colored
® orid
™ |ines

g_‘} Wolters Kluwer

@. Wolters K
The grid
Responsive
. and dynamic
!The grid Th e g” d Qur grid .5';f311_‘-:'| 5 -JDun:*l-:T‘Ip(‘Li
| > to organize :]dl Et?:@:-.m hierarchy

Responsive:

5 .
fa 06

Responsive
and dynamic

and dynamicy

&. Wolters Kluwer & Wolters Kluwer

The grid system divides any We use grid lines to to organize
surface into exponential parts, and create hierarchy in content.
creating an asymmetry that gives The colored grid lines:

the design a dynamic feel. It Is

flexible and responsive, and can « make the grid visible

e used anywhere, on any device. o Create hierarchy

« define white space in our designs
«echoes the colors in logo

(=)



Design Basics

Grid Colored

.y oy grid lines
‘Glrld llneS & on images
images

Coloured lines can be used If the
Image has sufficient contrast

)

(=)
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Read more =

“ '

‘:D@ Wolters Kluwer ‘:D Wolters Kluwer
Lines can be black or white if Grid lines can also be used to
there is not enough contrast. define space In illustrations.



Grig
Grid setup

N

7\

/:,:J Wolters Kluwer(_

7
L )

f‘_') Wolters Kluwer

N/
_

.

How the grid is set up.

e De]
e De]
e De]

~

~

~

~

e De]

1€
1€
1€

ne t

the columns
the margins
the gutters

ne rows and set the lines

(line thickness = 10% of margins)

f_‘) Wolters Kluwer




Design Basics

Gr

Lorem 1psum

. 5 - - g
m M T, o -.".:.-_.'a.-'n. =t

Duis mollis turpis® d O I.O r S |t a m et

Lorem ipsum dolor consectetur
Sit amet consectetur adipiscing
adipiscing

ﬁ't Wolters Kluwer & Wolters Kluwer & Wolters Kluwer

Full page image 1/2 page image 1/3 page image




Design Basics

Grid
Grid variations

(=)

“:b Wolters Kluwer

Vivimus® Gravipa
orna congue

Sed iaculis mauris eget enim sollicitudin, eu cursus
urna congue. Integer ante leo, sollicitudin et aliquet
non, faucibus id dui. Nulla massa elit, mollis at
ultricies et, pretium a lectus.

@ Wolters Kluwer

qﬂ Wolters Kluwer

Lorem Ipsum
dolor sit amet

Cus mil lum rem utati occum necta
nus mo dolendisi berio. Ut laut
eosam res eic te eumqui doluptat
am vent, utes dunt landit exceser
eperiosti ommosto.

@ Wolters Kluwer

| f::b.WﬂltersKluwer \

Lorem 1psum
dolor sit

Cus mil ilum rem
utatl occum necta
nus mo dolendisi
berio. Dunt landit
exceser.

::31 Wolters Kluwer




Desigr.l Basics DO,S & d O n 'tS
Grid

Reg ster now = ""Ehl.l'l-ﬂr :|'|_": star now = "IE‘IJIII'I-EIF @ .':l':;:'.'.l-r PO = lllli}l:lir'l-"l F E] .9 . P -y - L_ 2 . . : -__I .1 = .- . E] - . A " g5 % ‘_ "= A - v ] i
Tuesday. April 7 Tuesday. April 7 Tuesday, April 7 = ; : et ' - o L g G X P : . J X
Wt .-..::n_:,.: ay April 8 TS O‘I:t P t U S Wit .-..::-1:,.: ay April 8 TS O‘I:t P \. U S wednesday | .:uil 8 TS O-[:t P l U S 8 Lorem Ipsum ; . TR ':'.':";*'--' " o Lorem Ipsum : - : o '. =
Thursday April 9 Thursday April 9 Thursday Apnl 3 : dolor sit i T o A dolor sit i akade.’
L 5 L] & il | #
cus mil ium rem s Kl ' H Cus mil jum rem . ; ;
LITaN ¢ JETH T | - - 1 j Utat Socum necla v

Product Product Product
Demo

Demo

& Wolters k' awer

Webinar egister now - ' —
[ ]

' Ty oc
- -

Tuesday, April 7 2 - 1
Wednesday April 8 j ; Oftp I_ U S « Lorem Ipsum - 'L!UI'EITI Ipsum
s = - detersit— _

- = ™ | )
P rO d U Ct Cus mil ium rem : — Iiuils 'i[:" i-.|rn'!__LLFd-n1'-- -
utati oocum necta utdl cccum necta
D e m O nus mo dolendisi - nus mo.deterdis
erio. Dunt landit . s erio. [ il
XL exchafe=y ) |

ﬁ'. Wolters Kluwer

Be mindful of the line thickness Use white or black backgrounds. When using transparancy in a
in the grid. Don't use colored backgrounds. textframe. do not use less than

90% to ensure legibility.




Design Basics

Photographny

We are real people, working to find real
solutions to real problems. Our unique
characteristics and peculiarities make us
human. They distinguish us from others. In
our quest for real impact, we are dedicated,
curious, knowledgeable, cooperative and
inventive. We are experts, and paired

with advanced technology, we can create
astonishing results.

Through images, we show who we
are and what we stand for.

)
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Design Basics

Pnotograpny
Customers &
employees

- diversity of people
- open posture

- Interaction

- professional

- business

- clients

- work environment

Images with people have the person(s)

as the main focus and show interaction -
within a team, with a colleague, client or
with the camera. The style Is documentary.




Design Basics

Photographny
Workspace

- real world

- customer environments
- labs

- offices

- conference rooms

- business districts

- Cltles

)

(=)

(1l

Imagery of workplaces should use real environments
whenever possible. They show collaboration and interaction -
either between people or between people and technology:.

If no people are included, the image should

communicate a message or story, with a clear focal
point to catch the eye. The style Is documentary.



Design Basics

Photographny
Soclet

- global

- soclety

- environment
- offices

- blg picture

- man & nature

)
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mages In this category focus on
neople engaging in soclety, and can
e used to tell a story about larger
trends in the world.

These images are often zoomed out to create
a sense of overview. The composition has
contrast in color and shape to give the image
a dynamic feel. The style 1s documentary.



Photographny
Abstracts

- tech

. pattern
- data

- color

* MICIO

* Macro

mages can be used to Illustrate abstract They can be highly zoomed in or have a bird’s-

topics like strategy, big data, and Al. These eye view perspective. To create the greatest
- <inds of Images have a repetitive structure graphical impact, abstract images work best
5 or display abstract patterns. with only one or two dominant colors.



Design Basics

Photographny
Portraits

Although the photograph Is posed, It still
oives the feeling of an accidental encounter
between the subject and the person who
sees the photo. The exchange of a smile, a
brief moment of recognition.

- vitality
- friendly
- focus

- natural

2 @

(

Portraits express energy, presence, and
expertise. The background is simple or mildly
out of focus. Although the photograph Is

DOSeC
encoL

1t still gives t

nter between |

‘he su

ne feel

ng of an accidental

f):

ect and the person

who sees the photo. The exchange of a smile, a
brief moment of recognition.

Facial expression
Friendly, open, not too smiley

Lighting

« Ambient, natural, soft light flooding from
large windows

« The subject of the photograph Is facing the
light source thus avoiding harsh shadows

« Windows are reflecting (highlighted!) in the
subject’s eyes

Background
Out of focus, blurred, colorful, bright, not
symmetrical, no repeating patterns

Posture

« The subject Is standing at all times

« The body is slightly turned, not frontal. One

shoulder i1s turned towards the camera

« Body weight Is on the front leg

» Make a long neck, chin forward (feels like a
giraffe but looks great!)

« To make sure you have the best side of the

face, take pictures with the left shoulder to

the camera as well as the right

« Be aware of double chins

Equipment
« LONng lens, at least 100 mm
« Smallest f-number, largest aperture



Design Basics

Photographny
Products

- Interface

- charts

- Infographics

- simple

- devices Images of products show a clear
and simple view of how It delivers

’ State‘Of‘the‘art a solution. Digital products should

be presented within a device to
ensure It has the proper context.
Surroundings are neutral and
therefore inclusive for any end user.

)

(=)
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Design Basics \/\/ h at tO dVO | d
Photography

' .} .\

"“-.___"---...\.-

Graphical overlays on images

k.

\ 4 = 7

Cliché stock images, such as the business Images where people are using books, paper, or Black and white imagery or sepia tones Poorindoor light or back-lit subjects

handshake, high fives, hands in a circle etc. traditional media

(=



Design Basics

[Llustrations
The lightness
of being

Our visual DNA 1s embedded in how we
create Illustrations. We use clean lines
In our primary brand colors and black
or white. Together, they create bright
and playful compositions. The simplicity
of our 1llustrations shows our ability to
make complex information usable ana
consumable.

D
O

O 0 0 OO

A
A ‘||.|%_

\_/”/

We use illustration in different
ways for different purposes. Each
category has 1ts own specific
cguldelines.

[ |
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Design Basics

[llustrations N
Primary

Vibrant
Use

To be used as an eye-catcher, placed In a
monumental way, with sufficient space

Theme illustrations

Style T ..l
Mintmalistic line 1llustration

iy
] o=
---------

Color scheme
Primary colors + black and white

Portrait illustration Mural llustration



DESign BaSiCS Illustrated icons

[llustrations —— .
Secondary ‘0% <E§
O Basic icon
N

Use
These smaller illustrations visualize a

topical theme. They're often used to
differentiate choices for the user.

User interface icons: these
communicate an action that a
user can take while interacting in
a digital environment. These 1cons
are purely functional and should
not be used for other purposes.

Style
Minimalistic line illustration

< B2
PO

Color scheme
Primary colors + black and white

O B
1T ® & P

N <
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Design Basics

[llustrations
Descriptive

Use
These are illustrations which explain a

Engage

product and/or a process.

This style should be used with restraint, and
must not be used as a central part of marketing
communications.

Style

We use a simplified, naturalistic style.

The common denominators are: real-life
situations, clean and simple & solid shapes.

Color scheme

In this specific category natural skin and
hair tones may be used to show diversity.
For all other elements the color shades
should be used.

(=)

Example of our simplified, naturalistic style.

Coach




Design Basics

[[lustrations

Construction @

P\—/

T
D

Create a sense of dynamic by - Design the illustration with overlapping shapes.
giving some of the lines within an - Cut the Intersecting lines to create a gap with a minimum line thickness of 1.5.
Illustration open ends. - Finalize the illustration with Wolters Kluwer red, green, and blue, plus black or white.




Design Basics DO'S & d onN 'tS

[[lustration

Primary and secondary illustrations have
neutral colors as backgrounds. Don't use

colored backgrounds.

t;f,‘ ‘l j
¥/ @ - :'w |\ ‘H
5,3 &
. = am~ 40D

Duis mollis turpis eget g

; ; Q3] \
Vivamus gravida r'ﬂ? |

ligula ac tortor i

Use photography or primary and seco

communications. Avold using descripti

visual for marketing communications

Duis mollis turpis eget

1nes.

ndary illustrations for marketing

S
Our

ILlustra

DOSeSs.

[10NS as your main

Jse our primary colors + black or white for the

Use lines, not solid shapes when creating

primary and secondary illustrations.

Use our color shades for descriptive illustrations. Off-
only be used for the purpose of depicting skin color a

orand colors may

nd hair.



Design Basics

Motion

Moving image IS an important part of our
everyday lives. Today, film and animation
are the ideal format for storytelling.
Motion also plays an important role In
creating seamless experiences and It gives
personality to our digital platforms.

Jsing motion as a brand tool reflects our
understanding of a constantly changing
world. It underscores that our work I1s an
ONngoling process, never complete.

(=)

Example of visualizing a specific
theme or work process.



Branded front and end cards are

Design Basics videos.

Motion
Video graphics




Design Basics

Motion
Type & data In

hello

motion -

hello

There are several ways to use type & data
In motion. It helps to bring a story to life.

elo . hello

Keep 1t simple and elegant.

npuBeT

asaa a9da

0sJs oyl

oY

a5aa OLS(_JQ

-Xamp

es of an easy transition of

type sli
nelp you tell your story:.

ding across the screen to

Everyone

\_';5 Wolters Kluwer

Everyone within Wolters
Kluwe

&. Wolters Kluwer

Everyone within Wolters
Kluwer has the opportunity
to ra

._:} Wolters Kluwer

Everyone within Wolters
Kluwer has the opportunity
to raise their hand and
make a big difference.

&. Wolters Kluwer

clunky

clunky

clunky

s

expensive

>

expensive

O

human error



Design Basics

Motion
Lower third

joshua Griffin
Wolters Kluwes

The lower third iIs placed in the
title-safe lower left area of the
screen. You can find templates for
the lower third in our Downloads
section.

(




Design Ba.sics DO'S & d O n 'tS
Motion

Use clean graphic shapes and
simple transitions. Avold effects.



Design Basics

Visual Data

With clear and attractive data visualization,
we can help our audience grasp difficult
concepts and show them our achievements
In a visually engaging way. And we can
demonstrate thought leadership by
visualizing the trends we detect. Great data
visualization i1s tangible and shareable,
which can explain and increase our impact.
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Mechelen, Belgium

New York, U.S. *
Team: 42 \’/ / il
Bucurest, Rumania
" Team: 24

Houston, U.S.
Team: 21 e

Pune, India
Team: 18

Good Infographics explain in a
simple and visually attractive way.

By designing the infographics with
our visual DNA (lines, primary
colors) we own the narrative.



Design Basics

Donut chart Bar chart

Visual Data »
Color & charts

Good charts are clear and
attractive.

Stacked area chart Sequential heatmap Line chart Scatter plot

Color i1s an important element when In charts the colors may be used
It comes to differentiating data. In solid fields as opposed to lines.
To be able to visualize multiple Use primary colors and color
- data, the primary colors are shades when visualizing data.
( — ) complimented with color shades.




Des.ign Basics DO,S & d O n 'tS
Visual Data

Use sufficient color contrast for Use our primary brand colors
clarity. and their shades. Don't use other
colors.



Digital
PowerPoint

M Howtomakea § =
PowerPoint
presentation
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Cover templates

Click on New Slide or Layout and select a template for your new slide.
Add your content by choosing one of the master slides

Quick Start
Guide
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Default color
palette

Primary colors

Try to avoid using additional colors.
However, In situaticns when a chart
requires more colors than are
contained in the theme, additional
tints may be used from the shades of
the prnimary colors.
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Templates to choose from when starting your presentation

Cowers

Header on the left, varnouws columns and color

agenda/divider slide caticns
End/jthank wou =lide

1wl

Large text an the left,
variaus color cptions

“Classic™ lay aut, header on fop with makimem
space for content, varouws calumins and color
aptsans

e

Fira Sans
corporate
typeface

Use black or white for text
Blue text is only used for links.

All text is in the Fira Sans font,

embedded in this template, using
4 weights to distinguish different

types of text and create hierarchy.

To change font style, go to the
font selector box and choose
weight in drop down menu.
Clicking the "bold” button will not

result in a bold style.

Light
Regular
Medium
Bold

Pie chart and bar graph
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Additional information

Composing charts

Use the chart builder in PowerPoint to
create charts or import data through
Excel to generate graphs.

Corporate colars will automatically be
applied.

Use images that
show real people
Interacting, or
abstract Images
showing
structure.

Select images -

16




Applied Design

. Vivamus”®
D |g|tal ravida Donec
o {ﬁ\liquat.n dictum” quis \gIOlIJI'Itpat
Advertisement justo vivertacursus. I
vitae gravida mi pretium

quis.
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Vivamus® gravida Donec volutpat
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Set of digital advertisements 728 x 90 pixels



Digital
Social Media

Gravipa

Cursus urna
congue, sollicitudin
et aliquet non,
faucibus id dui.
Nulla massa.

Q} Wolters Kluwer

Vivamui~ gravida
Donec volutpat

Sed iaculis mauris eget enim sollicitudin, eu cursus
urna congue. Integer ante leo, sollicitudin et aliquet
non, faucibus i1d duil. Nulla massa elit, mollis at

ultricies et, pretium a lectus.

ﬂ Wolters Kluwer

Vivamus®  Sed iaculis mauris eget enim

gravida

Donec sollicitudin et alic

volutpat faucibus IC

dul. N

L

sollicitudin, eu cursus urna
congue. Integer ante leo,

et non,

U

la massa elit,

mollis at ultricies et, pretium a

lectus.
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Socilal ad
1200 x 630 pixels



Digital
Newsletter

& WoltersK , “

BackK Ir (i3
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Topical email

Welcome back,
c00d to see you
all again! Let'’s
cet together.

Read more =

\::} Wolters Kluwer

Message from Nancy McKinstry

Dear colleague,

2;':3 Wolters Kluwer

Wolters Kluwer included
in top 3 companies for
best reputation

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Pellentesque dapibus ex vitae pretium interdum.
Curabitur at mi sit amet magna suscipit varius. Lorem
Ipsum dolor sit amet, consectetur adipiscing elit.
Dapibus ex vitae pretium interdum. Curabitur at mi sit
amet magna suscipit varius. Curabitur at mi sit amet
magna suscipit varius. Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Pellentesque dapibus ex
vitae pretium interdum. Curabitur at mi sit amet magna
suscipit varius.

Good luck to all
teams in the finals!
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Pellentesque dapibus

ex vitae pretium interdum. Curabitur

at mi sit amet magna suscipit varius.
Pellentesque dapibus ex vitae suscipit.

ﬂ’ Wolters Kluwer

Power walk 2022, spring
edition

Lorem Iipsum dolor sit amet, consectetur
adipiscing elit. Pellentesque dapibus ex
vitae pretium interdum. Curabitur at mi sit
amet magna suscipit varius. Lorem ipsum
dolor sit amet, consectetur adipiscing elit.

Variations of e-mail lay out.
Download the separate
ﬁ.Woltersl(luwer gUldelﬂeS Oﬂ e_mall.

templates
We're back 1n office!

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Pellentesque dapibus ex vitae pretium interdum.
Curabitur at mi sit amet magna suscipit varius. Lorem

ipsum dolor sit amet, consectetur adipiscing elit.

Read More =

Suspendisse iaculis efficitur purus
sed rhoncus quam

Pellentesque placerat ex augue, sit amet laoreet erat facilisis vel.
Suspendisse iaculis efficitur purus, sed rhoncus quam hendrerit eu.
Pellentesque fermentum orci augue, eu lobortis lectus.

Dolor sit amaet consectetur
adispiscing
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Applied Design Lorem ipsum

Prlﬂt dolor sit
Advertisements

Lorem ipsum dolor’

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin
bibendum quam eget turpis aliquet finibus. Suspendisse aliquam
viverra lacus, id vehicula sapien varius ac. Pellentesque quis
faucibus lorem. Fusce ac neque quam. Suspendisse vel justo
mauris. Donec bibendum massa lacus, id lacinia metus finibus
nec. Nam sed orci vel eros ornare imperdiet.

:Ei, WD[tE‘I_S KiUWEf wolterskluwer.com

- ® i,
Lorem ipsum /T8

dolor sit amet, | |)—
consectetur
adipiscing

consectetur adipiscing

elit. Proin bibendum quam
eget turpis aliquet finibus.
Suspendisse aliquam viverra

lacus, 1d vehicula sapien varius

ac. Pellentesque quis faucibus
lorem.
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Lorem ipsum dolor® N i
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin . -O

bibendum quam eget turpis aliquet finibus. Suspendisse aliquam

viverra lacus, id vehicula sapien varius ac. Pellentesque quis —_—
faucibus lorem. Fusce ac neque quam. Suspendisse vel justo
mauris. Donec bibendum massa lacus, id lacinia metus finibus \\_,/

nec. Nam sed orci vel eros ornare imperdiet. In hac habitasse
platea dictumst. Cras hendrerit ipsum eget eleifend pharetra.
Pellentesque malesuada at purus sit amet aliquet. Nulla facilisi.

‘\9 Wﬂlte IS KIUWE‘I' wolterskluwer.com

/\ Lorem ipsum dolor’
Lorem ipsum dolor sit amet,
consectetur adipiscing
elit. Proin bibendum quam

| eget turpis aliquet finibus.
(o] Suspendisse aliquam viverra

lacus, id vehicula sapien varius
ac. Pellentesque quis faucibus
lorem. Fusce ac neque quam.
® Suspendisse vel justo mauris.
Donec bibendum massa lacus,
id lacinia metus finibus nec.
Nam sed orci vel eros ornare

imperdiet. In hac habitasse

platea dictumst. Cras hendrerit
\_/ ipsum eget eleifend pharetra.

Pellentesque malesuada at

purus sit amet aliquet. Nulla
facilisi.

Lorem 1psum dolor
Sit amet

“!j WDltEFS Kluwer wolterskluwer.com



Applied Design

Print Integer varius

Integer varius
elit at turpis
dapibus

Posters elit at te rpls
dapibus

Quisque malesuada’ ligula id ante
dictum egestas. Vivamus gravida
ligula ac tortor tempor, non efficitur
nisi elementum.

& \Wolters Kluwer
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Quisque malesuada ligula id ante
dictum egestas. Vivamus gravida g : 5. \Vivamus
Li gu la ac tortor tempor, non efﬁutu r SRy s s rim v s

nisi elementum. i . : ac gravida g
dan = N _ ¢ [ ! @

tem POT, NON

efficitur

DU;S mOl”Sm Quisque malesuada ligula
id an um e S.
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Applied Design

Print
Folders
brochures &
whitepapers
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Duis mollis turpis eget

Vivamus gravida
ligula ac tortor

9. Wolters Kluwer
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Laram ipsum dolar S8 amel, consaclelar
adiplscing elIt, Culs id Feuglal lacus, non
digtum fedlus. Duls mollls Brpls eged odlo
midestle, vancus ulinices awiue kxdinla,
Oy sgue mabesuada Bgula M ande dictism
egestas Vivamus gravida ligala ac tartor
tempear, reon edRc iEur ndsl elemenium,
Palkentesque faucibas enlm ey apgue
seampser incidunt. Pnbepar varius elit a
turpis daplbas consegualt.

Guls Tacllisks dictum posuerns

vostibulum ullamoodper ax in [psam
wenonatls cemare. Hullam dapibus, Lacus a
dictum matils, purus lecies molls ndg e,
ac wulputate metus &nim el Jugue.
Albguam ou meius Conseq iy, conseoleie

panug &g, alkjuam arkar EElam aliquam
Ifderdum vall] eget Ichorlls, Mabienas
Imperdiet gx a5l af suscipil sam poria
quis Nunc torem dodor, sagitlls at
ultamoorpser a1, malllsid adio

Hurg ak erat fringllla

Semper fells sed, tinckdunt dul. Maurks
4 Tells sed dul iempor Lacinla. Gl
warius natogue penatibus #1 magnis dis
pamurient montes, rasoetur ridiculus
muss. integer venenatls lectus 1d saplen
pedlleniesque efboitun Mam vitae dolor

aimane, vulputate Bgula of, molesile magna

Visstibulem b justo mauris. Duks psum
Saplen, shomeibum vl dolar ut, ke
AUCUMSEN Bros.

“Etiam aliguam
interdum velit eget
lobortis Maecenas”

Mame Ko

£ sy Do o gualfdal wan = eind e pangn P

adipiscing elit

qf' Wolters Kluwer

Lorem Ipsum” dolor sit amet, consectetur
adipiscing elit. Duis id feugiat lacus, non
dictum tellus. Duis mollis turpis eget odio
molestie, rhoncus ultrices augue lacinia.
Quisque malesuada ligula id ante dictum
egestas. Vivamus gravida ligula ac tortor
tempor, non efficitur nisi elementum.
Pellentesque faucibus enim eu augue
semper tincidunt. Integer varius elit at
turpis dapibus consequat. Wame Xeo

“Etiam aliguarm
interdum velil eget
l[obortis Maecenas”®

‘__'3 Wolters Kluwer
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Duis mollis”

Vivamus ac

Quisque malesuada ligula id
ante dictum egestas. Vivamus
gravida ligula ac tortor tempor,
nen eMcitur nisi elementum.
Pellentesque faucibus enim eu
augue sempear tincidunt,

oravida ligula

tortor

,:_'J Wolters Kluwer

Lorem Ipsum dolor sit

& Lorem
ipsum dalor sit

® Consectitur adipiscing elit
Mulla cutsmod

Larem Ipsum dolor Sit

@ Lorom ipsum
Dl 518
@ Consectotur adiplscing elit

Duis facilisls dictum posusee

vestibulam ullamconper ax in [gsem venenatls omare, Nullam dapibus, laous a dictum
matkis, purus lectus mellls neque, ac yulputate melus enlm et asgue, Alkjuam au metus
Consequat, consechetur punus eget, aliquam torbor, Eblam aligeam Interdum welit epet
lobortis. Maecenas imperdiet ex est, at suscipit sem porta quts. Nunc lorem dodor, sagittis
at ullamoorper ak, mattis i odic.

Hum at erat Tringllla

Semper fells sed, lincidunt dul. Mawrts a felis sed dul tempor lacinda. Orcl varius natogue
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Integer venenatis
lectus i saplen pellentesque effcitur. Ham vitae dolos ornare, vulputate ligula et,
molestie magna. Vestibulum id jesto mauris. Duls ipsum saphen, elementum vl dolor ut,
tincldunt accurmsan eros. Doned at fewgiat lorem. Mulla nec euismod enim, pon sodales
MASSA

buls facilisis dictum posuans

vislibulam wlamconper ex in ipSem venenalls omarg, Nullam dapibus, lious a dicium
mattis, purus lecius mollls neque, ac vulpulate melus enim el degue, Alkjuam eu matus
Congequal, cordectelur punud egel, allquam 1orar, Etlam alliqeam inténdurm welil &l
lirbortis. Mapetenad mperdial ax &5k, al SUSCipil $9m porta qQueks. Nunc oram dodar, s
al ulkemoonper al, malkls kd odio

Nume ak arat fringiila

Sempaer fells sed, tncidunt dul. Maurls a felis sed dul tempar lacinda. Grcl varlus natogue
penatibus et magnis dis parturient monbes, nascetur ridiculus mus. Integer venenatks
lecius id saplen pellentesque efficiiur. Mam vitae dolor ornare, vulputate ligula et,
molestie magna. Vestibulum id justo mauris. Dals ipsum saplen, elementum vel dolor ut,
tincidunt accumsan eros. Bonec ak fewugiat lorem. Nulla nec eulsmod endm, non sodales
massa

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duls id feugiat lacus, non dictum
tedlus. Duls modlis turpis epet odio molestie, ihoncus ullioes augue acinla. Quisque
mabesisada ligula |d ante diclem egestas. Vivamus gravida Bigula ac torbor tempor, mon
efficitur nisl elementum. Pellentesgue faucibes enim oo augue semper tincidunt. [ateger
varius it at tunpis dapibes cossequat.

Larom ipsum dolar

bt 1 Dt 2 Dtk 5 DL &

Semper felis Sid LI L&32 TETE 1%
Tir kR died I T3 1618 112X
Mauris a fells sed &34 £ 53 a0
Dol berrrapener Laazinia ] RID 56 I
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Integer varius elit at
turpis dapibus consequat.
Sed quis nulla pretium,
rutrum est eu, auctor
turpis.

Consectetur adipiscing elit. Duis id feugiat
lacus, non dictum tellus. Duis mollis turpis
eget odio molestie, rhoncus augue lacinia.
Quisque malesuada ligula id ante dictum

stas. Vivamus gravida ligula tortor, non

efficitur nisi elementum

Lorem Ipsum” dolor sit amet, consectetur
adipiscing elit. Duis id feugiat lacus, non
dictum tellus. Duis mollis turpis eget odio
molestie, rhoncus ultrices augue lacinia.
Quisque malesuada ligula id ante dictum
egestas. Vivamus gravida ligula ac tortor
tempor, non efficitur nisi elementum.
Pellentesque faucibus enim eu augue
semper tincidunt. Integer varius elit at

“Etiam aliguam
interdum velit eget
lobortis Maecenas”

turpis dapibus consequat. Name Xiouo

Lorem Epsum dolor 5it amed, consecietur
adipiscieg et Duls il Teuglal Baouas, non
dlctum tedbus, Duls mollis turpss eget odio
midesiie, rhanous ultrices augue lacinla
uisque makesuada ligala ld ante dictum
epesias. Vivamus gravida ligula a¢ toror
tempeor, non effciur nisl elementum.
Felbentesque faucibus enim eu aegue
semper tncidund. Integer varius elit at
turpis daplbws coseguat.

Duls facilisls dictum posuene

woestibulum ullamLodper ox in [psam
winonyls cinare. Hullam dapibus, Laous a
dichum matiis, purus lecus Mol mdgus,
ac wulpirlate melus ¢nim ol Jugue
Alibguam el molus Consequs, consed e
parus @261, abiuem tortor. ELlam aliguam
intardum velll egel Ioborti. Mastenas
Impardiel ex g5l af SuLilph som poala
uis Nung Keem dokar, Saaiils at
ullamoorpsr a1, mallis Id adia,

Humng af erat Tringllla

apmper Tells sad, lindldunt dul. Magris a
fells sed dul fempor Lacinla. Orcl wvarius
natogque penatibus et magnis dis parteriend
montes, pasorbur ridiculus mus. Integer
winenatis lectus i sapken pellentesque
efficier Lorem | psum doler sit amed,
consectefur adiplscing elit. Duls i feuglat
lacus, non dictuam tellus. Duis mallls iurpls
gt 0% molestie, Fonous ultrioes augen

acinla. Guilsque malesuada ligula K anle
dictum egestas, Vivamus gravida ligula ag
tartar tempar, non efMcier nisl elementum
Pellentesgue faucibus enim ey aggun

s per fincbdund. Integer varius ellt at
turpis daplbus consaguat.

Duls faciisis dictum posusne

vestibulam llamconper @x in ipsem
wenanatis ornare. Mulkam dapibus, Bausa
dictum matits, purus leoius maolls nesqua,
At wul putate metus nim e Jugus.
Albguam ou mebus CofSequal, consecleiud
panus eet, aliquam tortar. Etam aliguam
interdum velil egel lohoflis. Mbi{enas
imperdiel éx oL, 31 sustipil som podla
fuls. Munc loram dotor, Sagitlis at
ullameorper a1, mainis id adia,

Nur at grat fringiila

Sempar fedis sed. tingidunt dul. Mawris

a Tedls sad dull empor Laginla, Orcl

wvarius nataque penablbus & magnis dis
pariurent montes, nascelur fidicubus
muss, Infeger venenatls bacfus |d saplen
pellemesgue efBCifp, Ham vitae dolor
aemane, vl puiate Bgula ef, molestle magna.
Westibulam & justo mauris. Duks |psam
saplen, elemantum vel dolor ut, nckduent
A0OCUMS3N eros. Donec at Teuglat lorem.
Mullla ne autsmod enlm, non sodabes
massd
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Applied Design

o <division name> <click here to enter text>
P r I n t , <title - max. 2 lines>
R bi *’i <subtitle - max. 1 line>
g b g , o A
Word template R N
<title - max. 2 lines> <title - max. 2 lines>
There al e fOur dOcument types <subtitle - max. 1 line> <subtitle - max. 1 line>
All document types are available In
US I'etter a n d ALI- Slze' ‘_:) Wolters Kluwer ‘_:) Wolters Kluwer ‘_:) Wolters Kluwer
Cover image bleed Cover image Cover text No cover
To be used for cover images that To be used for cover images that To be used for plain, text only A plain Word document for
stretch all the way to the border remaln within the grid of the COVers. internal use only.

of the document (bleed). document, recommended when

the document may possibly be
orinted.




Spatial
Roll-up banner

'ﬁ'. Wolters Kluwer

Lorem
iIpsum dolor
sit amet,
consectetur
adipiscing

Lorem Iipsum’

Sit amet,
consectetur
adipiscing

Lorem ipsum’

Sit amet,
consectetur
adipiscing

& Wolters Kluwer

The grid
Responsive
and dynamic

Our grid system is developed
o organize and create hierarchy

IN OUr communication.
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Applied Design
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Applied Design

Spatial NN
®

Branded gifts

7

'ﬂ Wolters Kluwer
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Questions

FOor branding
support &
questions

(=)

Contact the Brand support desk
for brand guidance and questions:
pranding@wolterskluwer.com

Pre-designed templates
avallable through



mailto:branding%40wolterskluwer.com?subject=Regarding%20the%20Wolters%20Kluwer%20brand
https://twitter.com/Wolters_Kluwer
https://www.facebook.com/wolterskluwer
https://www.linkedin.com/company/wolters-kluwer/

